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New Business Entrepreneur of the Year: Blowing in the Wind ���  
Hess uses wind energy to fuel Mariah Power  
By Mikalee Byerman 
 
���While most locals view Northern Nevada’s characteristic strong winds as a necessary nuisance, 
Mike Hess sees them as opportunity.���   
And as CEO of Reno-based Mariah Power, he is converting those winds into energy and a dream 
into reality. “I’m a 20-year-old in a 60-year-old’s body,” he said. “So this has been a wild ride, 
and I’m just grateful to have been in the right place at the right time.”��� The right time, he noted, is 
a period in the political and social spectrum emphasizing green trends and renewable energy. 
When company founders Chris Gabrys and Tim Rogers approached Hess about their radical idea 
— a virtually silent wind-to-energy conversion appliance that could be used commercially and 
residentially — Hess believed in its broad application. “Our first goal was to prove the idea 
right,” he said. “We built the first product, and it worked. Since then, it’s been about formulating 
a bright, smart, young team with the right sense of spirit.”���   
Hess defines the “right” sense of spirit as a person’s willingness to take a stand for what he or 
she believes. “If there’s an overriding lesson to being successful in business, it’s that if you don’t 
think something’s right, fix it,” he said. “Be willing to stake your career and your integrity on 
what you know is right. Explore the boundaries and think big.”���   
The local Mendive Middle School is the site of a 30-foot tall Mariah Windspire — a vertical axis 
turbine delivering electric power to the school by harnessing natural wind — but the team hasn’t 
limited its focus exclusively to the windy climes of Northern Nevada. One national example of 
Mariah Power’s influence was in evidence in the U.S.��� botanical gardens in front of the nation’s 
Capitol, featured during inauguration week. 
 “We’re building a national and even global presence,” he said, adding that he’s currently 
working with a French dealer who will introduce Mariah products to that country next year. This 
local, national and international success, Hess noted, has been done without the benefit— or 
expense — of any advertising. 
���The growth experienced by spreading the word beyond local borders has been mirrored in 
Mariah Power’s employee landscape. Last year, the company had three employees. This year, 
16. But Hess believes in keeping it small — or at least as small as possible to meet the 
company’s ever increasing demands. “We’d like to be a very large company in sales with a small 



number of people,” he said. “But my success is all about the team. We all have a different depth 
of knowledge pertaining to different aspects of the company, and that combination is what makes 
it work.”���  
As much as his company is on the leading edge of a highly publicized focus on renewable 
technologies, Hess says the company is about so much more than the product. “It’s about 
customer service, marketing, sales,” he said. “If you don’t have those, you only have the 
technology. And the technology alone is really nothing without all these other elements.���  “It’s the 
entire team that makes the company go, and I’m just fortunate enough to drive the boat 
occasionally.”  
���“Mike’s philosophy is clear to all who work with him: Don’t let the bureaucracy of a company 
get in the way of developing and building the best products possible. Everyone in the company, 
from office manager to Hess himself, is invited to participate in the ever-changing conversation 
of the start-up.” ��� — Amy Berry, nominator  
 
YEAR FOUNDED: 2007 ��� 
MONEY SPENT ON ADVERTISING TO DATE: $0 ���  
NUMBER OF DEALERS OFFERING MARIAH PRODUCTS: 60+ 


